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Through entrepreneurial experience and accurate survey and data analysis，this 
paper demonstrates the feasibility of investing in 15ppm Bilge Alarm Device from 
product technology ,management, production, marketing, sales and finance  analysis. 
Chapter l: on environmental protection equipment industry ， the Social 
development and national macroeconomic policy and industrial policy is very 
favorable. 
Chapter 2: In recent years, Because of the policy encourage, environmental 
protection equipment industry market are prosperity. It also has a good prospect. 
Chapter 3 Introduction to management team, Organizational structure, rules and 
regulations, labor contract, personnel planning, remuneration, shares and Shares 
restrictions etc. 
Chapter 4: This paper discusses the product’s origin and technology innovation 
level. We made good forecasts for future earnings. 
Chapter5: Introduction to address, the production process and equipment and 
products inspection and control of nonconforming product and packing 
Chapter6：Analysis of the product market scale and the target market. Facing 
opportunities and challenges, we should grasp the opportunity and rapid development. 
Chapter 7：First of all, analyzing the market competition environment, secondly，
Comprehensively introduces the competition plan through the product’s design and 
price, marketing channels and way, etc. 
Chapter 8：Evaluating the investment Plan through financial analysis, such as 
Income statement and balance sheet, cash flow, net present value and sensitivity 
analysis. 
Chapter9: Through the various aspects of survey data, 15ppm Bilge Alarm 
Device have a good market prospect and worth to investment. 
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2，165 立方米/年，约为世界平均值的五分之一，在世界上排名第 88 位，中国
已被列入世界 12 个贫水国家的名单中。我国目前 600 多个城市中有 300 个城市










水质，基本丧失使用功能。全国 532 条河流，已有 436 条河流受到不同程度的污
染，占调查总数的 82%。全国 113 个环保重点城市的 222 个地表饮用水水源地，
平均水质达标率只有 72％ 。湖泊的富营养水平均已达到 63.3%，处于富营养和
中营养状态的湖泊水库面积占湖泊水库总面积的 99.5%。然而这些数字仍不足以
                                                        



























北地区的河北省因水污染而导致的缺水损失，就高达 189 亿元。 水污染使得人
们越来越多地依赖地下水，这将导致地下水位急剧下降。地下水的生成周期约
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